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World Tourism Organization

The World Tourism Organization (UNWTO), a United Nations specialized agency, is the leading 
international organization with the decisive and central role in promoting the development of 
responsible, sustainable and universally accessible tourism. It serves as a global forum for 
tourism policy issues and a practical source of tourism know-how. Its membership includes  
156 countries, 6 territories, 2 permanent observers and over 400 Affiliate Members.
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National Tourism Master Plans

This repository includes a list of the publicly available links of the national tourism master plans. It 
refers to the publication year of the plan, period in which the plan is active and languages in which 
it is available. It has been compliled by the World Tourism Organization (UNWTO) from publicly 
available sources.

Notes:  EN: English;  SP: Spanish;  FR: French;  RU: Russian;  AR: Arabic

Country Publication year Period Languages

    EN SP FR RU AR Others

Africa

North Africa

Algeria

Morocco 2013 2009/20 ×

Sudan

Tunisia

Subsaharan Africa

Angola

Benin

Botswana 2000 2010/16 ×

Burkina Faso 2009 2010/12 ×

Burundi

Cameroon

Cabo Verde 2009 2010/13 Portugese

Central African Republic

Chad

Comoros

Côte d’Ivoire

Congo  
(Democratic Republic of the)

Congo (Republic of the)

Djibouti

Equatorial Guinea

Eritrea 1999 2000/20 ×

Ethiopia

Gabon

Gambia 2006 2006/15 ×
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http://sustainabledevelopment.un.org/content/documents/4104roudies.pdf
http://www.ub.bw/ip/documents/2000_Botswana%20Tourism%20Master%20Plan.pdf
http://www.culture.gov.bf/files/actions_tourisme_final.pdf
http://www.turismo.cv/images/stories/documentos/PlanoEstrategicodeDesenvolvimentodoTurismoVersao_Final_DGT_Mar10.pdf
http://www.eritrea-unmission.org/tourism.pdf
http://www.unevoc.unesco.org/e-forum/The%20Gambia%20Summary%20Report%20November%202006.pdf
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Country Publication year Period Languages

    EN SP FR RU AR Others

Ghana 2012 2013/27 ×

Guinea

Guinea-Bissau

Kenya

Lesotho

Liberia

Madagascar

Malawi 2000 2000/05 ×

Mali

Mauritania

Mauritius

Mozambique 2004 2004/13 ×

Namibia

Niger

Nigeria 2006 s/n ×

Reunion

Rwanda 2009 2010/20 ×

Sao Tome and Principe

Senegal 2013 2013/15 ×

Seychelles

Sierra Leone 2008 2008/15 ×

Somalia

South Africa 2010 2009/20 ×

Swaziland 2013 2012/16 ×

Togo

Uganda 2001 2002/06 ×

United Republic of Tanzania 2002 s/n ×

Zambia

Zimbabwe 2013 2013/15 ×

Americas

North America

Canada -

Mexico 2013 2013/18 ×

United States of America 2012 2012/21 ×

Caribbean

Anguilla

Antigua and Barbuda

Aruba

Bahamas

Barbados

Bermuda 2012 2012/22 ×
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http://ghana.travel/info/downloads/gtdp.pdf
http://www.e-travelworld.cn/malawi/Publications/documents/NATIONAL%20TOURISM%20POLICY.pdf
http://www.tourisminvest.org/Mozambique/downloads/tourism%20sector%20background/Strategies,%20plans/Plano_Estrategico_en_MITUR.pdf
http://resourcedat.com/wp-content/uploads/2013/02/Nigeria-Tourism-Master-Plan.pdf
http://www.minicom.gov.rw/fileadmin/minicom_publications/policies/Tourism_Policy_Cleaned_.pdf
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/docpdf/presentationdusenegalbruxellesrdcd.pdf
http://www.ntb.sl/sites/default/files/documents/files/Tourism%20Strategic%20Action%20Plan%20-%20Sierra%20Leone.pdf
http://www.tourism.gov.za/AboutNDT/Branches1/Knowledge/Documents/National%20Tourism%20Sector%20Strategy.pdf
http://www.thekingdomofswaziland.com/downloads/STA/resources/Product%20Development.pdf
http://tourism.go.ug/index.php?option=com_phocadownload&view=category&id=1:policies-and-legislation&Itemid=269
http://www.tzonline.org/pdf/tourismmasterplan.pdf
http://www.tourism.gov.zw/index.php/2014-02-12-08-20-31/category/1-strategic-plan?download=1:strategic-plan
http://www.sectur.gob.mx/wp-content/uploads/2014/01/programa_turismo.pdf
http://www.doi.gov/news/pressreleases/loader.cfm?csModule=security/getfile&amp;pageid=295021
http://www.gov.bm/portal/server.pt/gateway/PTARGS_0_0_12295_0_0_43/http;/ptpublisher.gov.bm;7087/publishedcontent/publish/gov__top_level__org__house_/whats_happening3/bermuda_master_plan_townhall_061112_v3.pdf?qid=04176870&rank=3


	 National Tourism Master Plans	 5

Country Publication year Period Languages

    EN SP FR RU AR Others

Bonaire

British Virgin Islands

Cayman Islands

Cuba

Curaçao 2010 2010/14 ×

Dominica

Dominican Republic

Grenada

Guadeloupe

Haiti 2014 s/n ×

Jamaica 2009 2009/30 ×

Martinique

Montserrat

Netherlands Antilles

Puerto Rico

Saba

Saint Kitts and Nevis

Saint Lucia

Saint Vincent and the 
Grenadines

Sint Eustatius

Sint Maarten

Trinidad and Tobago 2010 s/n ×

Turks and Caicos Islands

United States Virgin Islands

Central America

Belize

Costa Rica

El Salvador

Guatemala 2013 2014/16 ×

Honduras 2004 2006/21 ×

Nicaragua

Panama 2008 2007/20 ×

South America

Argentina

Bolivia  
(Plurinational State of)

Brazil 2012 2013/16 × Portuguese

Chile 2012 2012/20 ×

Colombia 2008 2008/10 ×

Ecuador 2012 s/n ×

French Guiana
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http://www.curacao.com/pdf/Strategic-Tourism-Master-Plan-Report.pdf
http://www.tourisme.gouv.ht/images/all_medias/Presentation_Haiti_Projects_Caribbean_Coast.pdf
http://www.jtbonline.org/tourism_jamaica/Major%20Tourism%20Laws/Tourism%20Master%20Plan%20Full.pdf
http://www.ema.co.tt/new/images/policies/tourism_policy.pdf
http://www.inguat.gob.gt/transparencia/index.php/ley-del-presupuesto-general-de-ingresos-y-egresos/ejercicio-fiscal-2014/ley-de-presupuesto/articulo-8-plan-estrategico-operativo-anual/1448-poa-2014-2016/file
http://transparencia.iht.hn/2011files/ESTRATEGIANTS.pdf
http://www.solucionesturisticassostenibles.com/noticias/noticia2.pdf
http://www.atp.gob.pa/sites/default/files/documentos/plan_maestro/Informe_Final_PMTS.pdf
http://www.slideshare.net/MRAUSTIN/plan-estratgico-nacional-de-turismo-2009-2013
http://www.turismo.gov.br/export/sites/default/turismo/o_ministerio/publicacoes/downloads_publicacoes/plano_nacional_2013.pdf
https://www.google.es/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=0CCoQFjAB&url=http%3A%2F%2Fwww.sernatur.cl%2Fwp-content%2Fplugins%2Fdownload-monitor%2Fdownload.php%3Fid%3DENT.pdf&ei=30V8VJmMCIjXaoqxgMgI&usg=AFQjCNG-fDrt5ECSLS4iokUTTepbyXZljA&sig2=jBBHlIDkXBIuWTb6USKq9g&bvm=bv.80642063,d.d2s
http://www.fontur.com.co/aymsite/aym_document/aym_normatividad/2008/PLAN_SECTORIAL_2008-2010.pdf
http://www.produccion.gob.ec/wp-content/uploads/downloads/2013/02/Informe-Rend-Ctas-MINTUR.pdf
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Country Publication year Period Languages

    EN SP FR RU AR Others

Guyana

Paraguay 2012 2012/18 ×

Peru 2013 2012/21 ×

Suriname

Uruguay 2009 2009/20 ×

Venezuela 

Asia and the Pacific

North-East Asia

China

Hong Kong, China

Japan

Korea (Democratic People’s 
Republic)

Korea (Republic of) 2006 s/n ×

Macao, China

Mongolia

Taiwan Province of China

South-East Asia

Brunei Darussalam

Cambodia

Indonesia

Lao Peoples Democratic 
Republic

2006 2006/20 ×

Malaysia

Myanmar 2013 2013/20 ×

Philippines

Singapore

Thailand

Timor-Leste

Viet Nam

Oceania

American Samoa

Australia

Cook Islands

Fiji

French Polynesia

Guam 2014 2014/20 ×

Kiribati

Marshall Islands

Micronesia  
(Federated States of)

Northern Mariana Islands 2012 2012/16 ×
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http://www.senatur.gov.py/pdf/Plan%20Maestro%20de%20Turismo%20-%20Paraguay%202012.pdf
http://www.mincetur.gob.pe/newweb/Portals/0/documentos/turismo/PENTUR_2013-Final.pdf
http://apps.mintur.gub.uy/Plantur/components/Plan%20Turismo%20Sostenible_final.pdf
http://gestiondedestinosturisticos-udone.blogspot.com.es/2010/04/plan-estrategico-nacional-de-turismo_19.html
http://www.neaef.org/public/neaef/files/documents/publications_pdf/annual_meeting/15th-2006/4-5_Choi.pdf
http://www.tourismlaos.org/files/files/Lao%20PDR%20Tourism%20Strategy%202006-2020%20in%20English.pdf
http://www.tourismlaos.org/files/files/Lao%20PDR%20Tourism%20Strategy%202006-2020%20in%20English.pdf
http://www.harrison-institute.org/Myanmar%20Tourism%20Master%20Plan%202013-2020.pdf
http://issuu.com/guamvisitorsbureau/docs/gvb_stratplan_booklet_with_covers
http://www.doi.gov/oia/reports/upload/CNMI_Tourism_Master_Plan-2012-to-2016.pdf
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Country Publication year Period Languages

    EN SP FR RU AR Others

New Caledonia

New Zealand 2010 2010/15 ×

Niue

Palau

Papua New Guinea 2006 2007/17 ×

Samoa

Solomon Islands

Tonga

Tuvalu

Vanuatu 2008 2008/14 ×

South Asia

Afghanistan

Bangladesh

Bhutan

India 2011 2011/15 ×  

Iran (Islamic Republic of)

Maldives

Nepal 2009 2010/20 ×

Pakistan

Sri Lanka 2010 2011/16 ×

Europe

Northern Europe

Denmark

Finland 2008 2008/20 ×  

Iceland 2013 2011/20 ×

Ireland

Norway

Sweden 2011 2011/20 Swedish

United Kingdom

Western Europe

Austria 2010 2010/15 German

Belgium

Belgium / Luxembourg

France

Germany

Liechtenstein

Luxembourg

Monaco 2008 2009/13 ×

Netherlands

Switzerland
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http://www.tianz.org.nz/content/library/FINAL_NZTS2015_HR.pdf
http://www.tpa.papuanewguinea.travel/PicsHotel/PNGTA/Brochure/TPAFactsheets/Tourism%20Master%20Plan.pdf
http://www.vanuatuislandtravel.com/vtap-finaldec31st08-040909.pdf
http://www.incredibleindia.org/images/docs/trade-pdf/important-documents/other-important-documents/Strategic%20Action%20Plan.pdf
http://welcomenepal.com/corporate/images/Tourism-Vision-Booklet.pdf
http://www.sltda.lk/sites/default/files/English.pdf
https://www.tem.fi/files/28018/Finlands_Tourism_Strategy_to_2020.pdf
http://www.islandsstofa.is/files/final-long-term-strategy-for-icelandic-tourism-industry-270213kh.pdf
http://www.strategi2020.se/upload_dokuments/SHR_Strategidokument.pdf
http://www.bmwfw.gv.at/Tourismus/TourismuspolitischeAktivitaeten/Documents/Brosch%C3%BCre%20Tourismusstrategie.pdf
http://www.entreprises.gouv.fr/files/files/directions_services/tourisme/territoires/Contrats_de_destination/atout-france-strategie-marketing-2010-2020.pdf
http://www.visitmonaco.com/ru/content/download/68993/718107/file/Feuille_de_Route_2009_2013_GB.pdf
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Country Publication year Period Languages

    EN SP FR RU AR Others

Central/Eastern Europe

Armenia 2007 2008/30 ×

Azerbaijan

Belarus

Bulgaria

Czech Republic

Estonia

Georgia

Hungary 2006 2005/16 ×

Kazakhstan

Kyrgyzstan

Latvia

Lithuania

Poland

Republic of Moldova 2002 2003/15 ×

Romania 2006 2007/26 ×  

Russian Federation

Slovakia 2005 2005/13 ×

Tajikistan

Turkmenistan 2012 2012/16 ×

Ukraine

Uzbekistan

Southern / Mediterranean Europe

Albania

Andorra

Bosnia and Herzegovina 

Croatia 2013 2014/20 Croatian

Cyprus 2002 2003/10 ×

Greece

Israel

Italy

Malta 2006 2007/11 ×

Montenegro 2008 2020 ×

Portugal 2007 2013/15 Portuguese

San Marino

Serbia

Slovenia 2002 2002/06 ×

Spain 2011 2012/15 ×

The former Yugoslav 
Republic of Macedonia 

Turkey 2007 2007/23 ×
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http://www.mineconomy.am/uploades/Armenia_Tourism_Strategy_with_logo.pdf
https://www.google.es/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CCEQFjAA&url=http%3A%2F%2Fvisit-hungary.com%2Fmarket-intelligence%2Ftourism-in-hungary%2Fturstat2005-angol&ei=228BVdCXBIiBUcjwgIgD&usg=AFQjCNG4q6ay3GXsJ_N4J5m6Qmh4azX1zw&sig2=bk-Ik6mDiSKKVJjkGvZKXg&bvm=bv.87920726,d.d24
http://www.tur.md/eng/section/257/
http://www.unibuc.ro/prof/dobre_r_r/docs/res/2014marMaster_Plan_Tourism.pdf
http://pdc.ceu.hu/archive/00002751/01/TourismStrategy.pdf
http://tourism.gov.tm/en/publications-en/35-2013-09-01-23-28-49
http://www.mint.hr/UserDocsImages/Strategija-turizam-2020-editfinal.pdf
http://www.visitcyprus.com/media/b2b_en/Strategic_Plan/Stategic_Plan_for_tourism_development_2003-2010.pdf
http://www.mta.com.mt/planning
https://www.google.es/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&ved=0CCIQFjAA&url=http%3A%2F%2Fwww.mrt.gov.me%2FResourceManager%2FFileDownload.aspx%3Frid%3D89273%26rType%3D2%26file%3D01%2520Montenegro%2520Tourism%2520Development%2520Strategy%2520To%25202020.pdf&ei=jSRTVbO9D8vpUoamgNAF&usg=AFQjCNEiV-nLP-FAeEFjZtl26V9AwaGT9A&sig2=06KubW3xR7ReK5cSoV5zNg&bvm=bv.93112503,d.d24
http://www.turismodeportugal.pt/Portugu%C3%AAs/turismodeportugal/publicacoes/Documents/PENTurismo_07out14.pdf
http://www.slovenia.info/pictures%5CTB_board%5Catachments_2%5C2007%5CStrategy_English_(national)_52_4872.pdf
http://www.tourspain.es/es-es/VDE/Documentos%20Vision%20Destino%20Espaa/National%20and%20Integral%20Tourism%20Plan.pdf
http://www.kulturturizm.gov.tr/genel/text/eng/TST2023.pdf
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Country Publication year Period Languages

    EN SP FR RU AR Others

Middle East

Bahrain

Egypt

Iraq

Jordan 2011 2011/15 × ×

Kuwait

Lebanon

Libya

Oman

Palestine

Qatar 2010 2010/30 × ×

Saudi Arabia 2000 2000/15 ×

Syrian Arab Republic

United Arab Emirates

Yemen 2009 2010/25 ×
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http://www.tourism.jo/Documents/NTS_2011-2015_English.pdf
http://corporate.qatartourism.gov.qa/Portals/0/English%20Strategy.pdf
https://www.scta.gov.sa/en/AboutSCTA/Documents/GENERALSTRATEGY.pdf
http://www.yementourism.com/media/strategies.php


		  11

National Tourism Marketing Plans

This repository includes a list of the publicly available links of the national tourism marketing 
plans. It refers to the publication year of the plan, period in which the plan is active and languages 
in which it is available. It has been compliled by the World Tourism Organization (UNWTO) from 
publicly available sources.

Notes:  EN: English;  SP: Spanish;  FR: French;  RU: Russian;  AR: Arabic

Country Publication year Period Languagues

      EN ES FR RU AR Others

Africa

North Africa

Algeria 2013 2013 ×

Morocco

Sudan

Tunisia s/n s/n ×

Subsaharan Africa

Angola

Benin

Botswana

Burkina Faso

Burundi

Cameroon

Cabo Verde 2011 2011/13 Portuguese

Central African Republic

Chad

Comoros

Côte d’Ivoire

Congo  
(Democratic Republic of the)

Congo (Republic of the)

Djibouti

Equatorial Guinea

Eritrea

Ethiopia

Gabon

Gambia
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http://www.mta.gov.dz/mta/fr/progprom.php
http://tourisme.gov.tn/fileadmin/3_1/Branding___Marketing.pdf
http://www.ub.bw/ip/documents/2000_Botswana%20Tourism%20Master%20Plan.pdf
http://www.culture.gov.bf/files/actions_tourisme_final.pdf
http://www.turismo.cv/images/stories/documentos/PlanoEstrategicodeDesenvolvimentodoTurismoVersao_Final_DGT_Mar10.pdf
http://www.eritrea-unmission.org/tourism.pdf
http://www.unevoc.unesco.org/e-forum/The%20Gambia%20Summary%20Report%20November%202006.pdf


12	 Repository of National Tourism Master and Marketing Plans – Update: May 2015

Country Publication year Period Languagues

      EN ES FR RU AR Others

Ghana 2009 2009/12 ×

Guinea

Guinea-Bissau

Kenya

Lesotho

Liberia

Madagascar

Malawi

Mali

Mauritania

Mauritius

Mozambique

Namibia

Niger

Nigeria

Reunion

Rwanda

Sao Tome and Principe

Senegal

Seychelles

Sierra Leone

Somalia

South Africa

Swaziland 2013 s/n ×

Togo

Uganda

United Republic of Tanzania

Zambia

Zimbabwe

Americas

North America

Canada 2012 2012/16 ×

Mexico 2007 s/n ×

United States of America 2013 s/n ×

Caribbean

Anguilla

Antigua and Barbuda

Aruba

Bahamas

Barbados

Bermuda
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http://www.touringghana.com/documents/Abridged_Ghana%20_National_Tourism_Marketing_Strategy.pdf
http://www.e-travelworld.cn/malawi/Publications/documents/NATIONAL%20TOURISM%20POLICY.pdf
http://www.tourisminvest.org/Mozambique/downloads/tourism%20sector%20background/Strategies,%20plans/Plano_Estrategico_en_MITUR.pdf
http://resourcedat.com/wp-content/uploads/2013/02/Nigeria-Tourism-Master-Plan.pdf
http://www.minicom.gov.rw/fileadmin/minicom_publications/policies/Tourism_Policy_Cleaned_.pdf
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/docpdf/presentationdusenegalbruxellesrdcd.pdf
http://www.ntb.sl/sites/default/files/documents/files/Tourism%20Strategic%20Action%20Plan%20-%20Sierra%20Leone.pdf
http://www.tourism.gov.za/AboutNDT/Branches1/Knowledge/Documents/National%20Tourism%20Sector%20Strategy.pdf
http://www.thekingdomofswaziland.com/downloads/STA/resources/Product%20Development.pdf
http://www.tzonline.org/pdf/tourismmasterplan.pdf
http://en-corporate.canada.travel/sites/default/files/pdf/Corporate_reports/global_stratplan_2012_en.pdf
http://www.cptm.com.mx/work/sites/CPTM/resources/LocalContent/6551/4/PDM07_P1.pdf
http://www.thebrandusa.com/~/media/Files/Key%20Dox/2013/021513%20Brand%20USA%20Marketing%20Plan_February%202013.pdf
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Country Publication year Period Languagues

      EN ES FR RU AR Others

Bonaire

British Virgin Islands

Cayman Islands

Cuba

Curaçao

Dominica

Dominican Republic

Grenada

Guadeloupe

Haiti

Jamaica 2004 2004/05 ×

Martinique

Montserrat

Netherlands Antilles

Puerto Rico

Saba

Saint Kitts and Nevis

Saint Lucia

Saint Vincent and the 
Grenadines

Sint Eustatius

Sint Maarten

Trinidad and Tobago

Turks and Caicos Islands

United States Virgin Islands

Central America

Belize

Costa Rica

El Salvador

Guatemala

Honduras

Nicaragua

Panama

South America

Argentina 2012 2012/15 ×

Bolivia  
(Plurinational State of)

Brazil 2009 2010/20 × Portuguese

Chile

Colombia 2009 s/n ×

Ecuador 2009 2009/14 ×

French Guiana
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https://www.google.es/search?q=jamaica+marketing+tourism+plan&oq=jamaica+marketing+tourism+plan&aqs=chrome..69i57j0l5.3576j0j7&sourceid=chrome&es_sm=93&ie=UTF-8
http://www.ema.co.tt/new/images/policies/tourism_policy.pdf
http://www.argentina.travel/public_documents/Plan_de_Marketing_conectAR_2012_-_2015.pdf
http://www.slideshare.net/MRAUSTIN/plan-estratgico-nacional-de-turismo-2009-2013
http://www.turismo.gov.br/export/sites/default/turismo/o_ministerio/publicacoes/downloads_publicacoes/plano_nacional_2013.pdf
https://www.google.es/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=0CCoQFjAB&url=http%3A%2F%2Fwww.sernatur.cl%2Fwp-content%2Fplugins%2Fdownload-monitor%2Fdownload.php%3Fid%3DENT.pdf&ei=30V8VJmMCIjXaoqxgMgI&usg=AFQjCNG-fDrt5ECSLS4iokUTTepbyXZljA&sig2=jBBHlIDkXBIuWTb6USKq9g&bvm=bv.80642063,d.d2s
http://www.fontur.com.co/aymsite/aym_document/aym_normatividad/2008/PLAN_SECTORIAL_2008-2010.pdf
http://www.produccion.gob.ec/wp-content/uploads/downloads/2013/02/Informe-Rend-Ctas-MINTUR.pdf
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Country Publication year Period Languagues

      EN ES FR RU AR Others

Guyana

Paraguay 2013 s/n ×

Peru

Suriname

Uruguay

Venezuela

Asia and the Pacific

North-East Asia

China

Hong Kong, China

Japan 2012 s/n ×

Korea (Democratic People’s 
Republic)

Korea (Republic of) 2014 s/n ×

Macao, China

Mongolia

Taiwan Province of China

South-East Asia

Brunei Darussalam

Cambodia

Indonesia

Lao Peoples Democratic 
Republic

2013 s/n ×

Malaysia

Myanmar s/n s/n ×

Philippines

Singapore

Thailand

Timor-Leste

Viet Nam 2013 2013/15 ×

Oceania

American Samoa

Australia

Cook Island

Fiji

French Polynesia

Guam

Kiribati

Marshall Is

Micronesia  
(Federated States of)

Northern Mariana Islands
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http://www.paraguay.travel/index.php?option=com_content&view=article&id=433&Itemid=444
http://www.mlit.go.jp/common/000234920.pdf
http://www.neaef.org/public/neaef/files/documents/publications_pdf/annual_meeting/15th-2006/4-5_Choi.pdf
http://www.tourismlaos.org/files/files/Lao%20PDR%20Tourism%20Strategy%202006-2020%20in%20English.pdf
http://www.tourismlaos.org/files/files/Lao%20PDR%20Tourism%20Strategy%202006-2020%20in%20English.pdf
http://www.tourismmyanmar.org/index.php?option=com_content&view=article&id=190&Itemid=816
http://esrt.vn/data/filedownload/file/FileDownload24.pdf
http://www.doi.gov/oia/reports/upload/CNMI_Tourism_Master_Plan-2012-to-2016.pdf
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Country Publication year Period Languagues

      EN ES FR RU AR Others

New Caledonia

New Zealand 2014 2014/16 ×

Niue

Palau

Papua New Guinea

Samoa

Solomon Islands

Tonga

Tuvalu

Vanuatu

South Asia

Afghanistan

Bangladesh s/n s/n ×

Bhutan

India

Iran (Islamic Republic of)

Maldives s/n s/n ×

Nepal 2005 2005/20 ×

Pakistan

Sri Lanka 2010 s/n ×

Europe

Northern Europe

Denmark

Finland

Iceland

Ireland

Norway 2012 s/n ×

Sweden

United Kingdom

Western Europe

Austria 2014 s/n German

Belgium

Belgium/Luxembourg

France

Germany

Liechtenstein

Luxembourg

Monaco

Netherlands

Switzerland 2010 s/n ×
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http://www.tourismnewzealand.com/media/1035612/tnz_three_year_strategy_fy14-fy16.pdf
http://tourismboard.gov.bd/activities/promotion-marketing/
http://dtxtq4w60xqpw.cloudfront.net/sites/all/files/pdf/maldives_-_branding_communication.pdf
http://welcomenepal.com/promotional/wp-content/uploads/2012/brochure/Tourism-Marketing-Strategy-2005-2020.pdf
http://www.parliament.lk/papers_presented/10082012/annual_report_srilanka_tourism_promotion_bureau_2010.pdf
http://thinkdigital.travel/spotlights/visit-finland
http://visitnorway.org/wp-content/uploads/2013/03/Brand_Platform_Norway_tourist_destination.pdf
http://www.austriatourism.com/marke-urlaub-in-oesterreich/
http://www.entreprises.gouv.fr/files/files/directions_services/tourisme/territoires/Contrats_de_destination/atout-france-strategie-marketing-2010-2020.pdf
http://www.seco.admin.ch/themen/05116/05121/index.html?lang=en&download=NHzLpZeg7t,lnp6I0NTU042l2Z6ln1ad1IZn4Z2qZpnO2Yuq2Z6gpJCFeYR7fGym162epYbg2c_JjKbNoKSn6A--
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Country Publication year Period Languagues

      EN ES FR RU AR Others

Central/Eastern Europe

Armenia

Azerbaijan

Belarus

Bulgaria

Czech Republic 2013 s/n ×

Estonia

Georgia

Hungary 2008 s/n ×

Kazakhstan

Kyrgyzstan

Latvia 2010 2010/15 ×

Lithuania

Poland

Republic of Moldova

Romania

Russian Federation

Slovakia

Tajikistan

Turkmenistan

Ukraine

Uzbekistan

Southern / Mediterranean Europe

Albania

Andorra

Bosnia and Herzegovina 

Croatia

Cyprus

Greece 2004 2004/20 ×

Israel

Italy

Malta

Montenegro

Portugal

San Marino

Serbia

Slovenia 2007 2007/11 ×

Spain 2014 2014/15 ×

The former Yugoslav 
Republic of Macedonia 

Turkey

ht
tp

://
w

w
w

.e
-u

nw
to

.o
rg

/d
oi

/b
oo

k/
10

.1
81

11
/9

78
92

84
41

67
83

 -
 F

ri
da

y,
 J

ul
y 

24
, 2

01
5 

1:
42

:5
3 

A
M

 -
 I

P 
A

dd
re

ss
:1

94
.1

58
.9

5.
16

5 

http://www.czechtourism.com/p/marketing-plan-2013/#.VHM2NfnF-HU
http://visit-hungary.com/marketing-activities/marketingplan-20071127
http://www.tava.gov.lv/sites/tava.gov.lv/files/dokumenti/strategiskie-dokumenti/Latvian-tourism-marketing-strategy-2010-2015.pdf
http://sete.gr/_fileuploads/entries/Online%20library/EN/Components.MKT.PLAN_part1.pdf
http://www.slovenia.info/pictures/TB_board/atachments_2/2009/_8474.pdf
http://www.tourspain.es/es-es/marketing/PEM/Documentos%20PEM/Documento%20marco%20PEM%20Turespa%C3%B1a.pdf
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Country Publication year Period Languagues

      EN ES FR RU AR Others

Middle East

Bahrain

Egypt

Iraq

Jordan

Kuwait

Lebanon

Libya

Oman

Palestine

Qatar

Saudi Arabia

Syrian Arab Republic

Unted Arab Emirates

Yemen 2010 2010/25 ×
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http://www.yementourism.com/media/strategies.php


.

Capitán Haya 42, 28020 Madrid, Spain
Tel: (+34) 915 67 81 00 / Fax: (+34) 915 71 37 33
omt @ UNWTO.org / www.UNWTO.org

World Tourism Organization

The World Tourism Organization (UNWTO), a United Nations specialized agency, is the leading 
international organization with the decisive and central role in promoting the development of 
responsible, sustainable and universally accessible tourism. It serves as a global forum for 
tourism policy issues and a practical source of tourism know-how. Its membership includes  
156 countries, 6 territories, 2 permanent observers and over 400 Affiliate Members.

Repository of  
National Tourism 
Master and 
Marketing Plans

Update: May 2015
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